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40% INCREASE
WEBSITE USERS YOY

2022: 132,798 
2021: 94,643 
2020: 26,551

48% INCREASE
WEBSITE SESSIONS YOY

2022: 173,726 
2021: 117,026 
2020: 32,556

61% INCREASE
WEBSITE PAGEVIEWS YOY

2022: 556,610 
2021: 345,814
2020: 91,383

WEBSITE  ANALYT ICS
QUARTER  4  2022
APRIL ,  MAY  +  JUNE
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35+
over 80 percent of users

are over the age of 35

#01
Referral is coming from

Facebook 

77%
of users are tapping into
Travel Medford via their

mobile device 

Website Demographics are the
demographics of users who have initiated
at least one session on the
www.travelmedford.org website. They are
captured in the area that they initiate the
interaction. 

W E B S I T E  D E M O G R A P H I C S

U S E R  B Y  C I T Y  L O C A T I O N  

WEBSITE  ANALYT ICS
QUARTER  4  2022
APRIL ,  MAY  +  JUNE

G E N D E R

F E M A L E  7 0 %

M A L E  3 0 %



TOP 5 Pages Viewed
MOST VIEWED PAGES

 Crater Lake

 Event Calendar 

 Top Attractions

 Bucket List

 Outdoor Adventure 

1.

2.

3.

4.

5.

W W W . T R A V E L M E D F O R D . O R G

TOP 5 Blogs Viewed
MOST VIEWED PAGES

 Crater Lake Beyond The

Lake

 Pear Blossom Festival 

 Top 3 Thrills in S. OR 

 Wine Country Guide 

 Downtown Tours +

Attractions

1.

2.

3.

4.

5.

WEBSITE  CONTENT
QUARTER  4  2022
APRIL ,  MAY  +  JUNE



SEM SPends 
WHAT IS SEM?

Search engine marketing is a form of Internet marketing
that involves the promotion of websites by increasing
their visibility in search engine results pages primarily
through paid advertising

SEARCH ENGINE MARKETING

W W W . T R A V E L M E D F O R D . O R G

SEM
REPORT
APRIL ,  MAY  +  JUNE  2022

CLICKS

129K
IMPRESSIONS

20M

COST PER CLICK

$0.42
TOTAL SPEND

54K

Top Content 
CRATER LAKE

OUTDOOR REC

WINE COUNTRY  



SOCIAL Spends 

W W W . T R A V E L M E D F O R D . O R G

SOCIAL
REPORT
APRIL ,  MAY  +  JUNE  2022  

RESULTS

73K
IMPRESSIONS

2.9M

COST PER ENG 

$0.27
TOTAL SPEND

20.6K
TOTAL SOCIAL IMPRESSIONS

2022: 6.3M

2021:  5.1M

2020: 3.5M

TOTAL SOCIAL ENGAGEMENTS

2022: 100K 

2021:  123K

2020:  54K

TOTAL SOCIAL CLICKS

2022:  57K

2021:   37K

2020:  4.6K
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