
ANALYT ICS
QUARTER  3  2023

W W W . T R A V E L M E D F O R D . O R G



2019 2020 2021 2022 2023

60,000 

40,000 

20,000 

0 

WEBSITE
REPORT
JANUARY  -  MARCH 2023  

W W W . T R A V E L M E D F O R D . O R G

17% INCREASE
WEBSITE USERS YOY

2023: 56,507
2022: 47,908
2021: 34,373

17% INCREASE
WEBSITE SESSIONS YOY

2023: 69,000
2022: 59,000
2021: 45,000

3% DECREASE
WEBSITE PAGEVIEWS YOY

2023: 167,921
2022: 173,910
2021: 118,387
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over 60 percent of users

are over the ge of 35

#01
Referral is coming from

Facebook 

65%
of users are tapping into
Travel Medford via their

mobile device 
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Website demographics are the
demographics of users who have initiated
at least one session on the Travel Medford
website. They are captured in the area that
they initiate the interaction. 

W E B S I T E  D E M O G R A P H I C S

Usership from California has increased by
45% YOY with the primary audience
coming from Los Angeles, San Jose and
Sacramento.

C A L I F O R N I A  U S E R S H I P

WEBSITE
REPORT
JANUARY-MARCH 2023

U S E R  B Y  C I T Y  L O C A T I O N  

Usership from Oregon has decreased by
32% YOY with the primary audience
coming from Medford, Portland and Grants
Pass.

O R E G O N  U S E R S H I P

Usership from Washington has increased by
134% YOY with the primary audience coming
from Seattle. 

W A S H I N G T O N  U S E R S H I P

CA
39.5%

OR
35.6%

WA
24.9%



TOP 5 Pages Viewed
MOST VIEWED PAGES

 Crater Lake

 Wine Month Getaway 

 Things to Do

 Event Page

 Regional Attractions

1.

2.

3.

4.

5.
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TOP 4 Blogs Viewed
MOST VIEWED BLOGS



SEM SPends 

WHAT IS SEM?

Search engine marketing is a form of internet marketing
that involves the promotion of websites by increasing
their visibility in search engine results pages primarily
through paid advertising.

SEARCH ENGINE MARKETING
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SEM
REPORT
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CLICKS

44.6K
IMPRESSIONS

4M
COST PER CLICK

$0.21
TOTAL SPEND

$9.5K

Top Content 
CRATER LAKE

VISITOR GUIDE

EVENTS



SOCIAL PAID

W W W . T R A V E L M E D F O R D . O R G

SOCIAL
REPORT
JANUARY  -  MARCH 2023  

LINK CLICKS

20K
IMPRESSIONS

1.5M

COST PER CLICK 

$0.35
TOTAL SPEND

$7K



SOCIAL ORGANIC 
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TOTAL FOLLOWERS     34,579 Facebook  | 12,568 Instagram 



Oregon Wine MOnth 
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LEADS
CAMPAIGN
UPDATE  

CA TOTAL = 1,976
WA TOTAL= 1,085
OR TOTAL= 912
AZ TOTAL= 414

26/60 DAY RUN SUBMISSIONS

5,515
FROM 45 STATES

TOP SUBMISSION STATES

PARTICIPATION FROM 45 STATES 
(EXCLUDING: MAINE, NORTH DAKOTA,
WEST VIRGINIA, SOUTH CAROLINA,
RHODE ISLAND.)

Enews Letter
Website Banners
Travel Oregon Newsletter Banner
Travel Oregon Retarget Digital Campaign Travel
Medford SEM
Travel Medford Social Organic & Paid 
Chamber Business Review
Sojern& Madden 
Bend Magazine (Digital)

2 Rooms for 2 Nights at Medford hotel of choice 
Bravo Wine Tour for four to wineries of choice 
Rogue Picnic for four at winery of choice
Meal vouchers 4x 
Welcome Bags 4x 
Rogue Valley Zipline Tickets 4x
Craterian Certificate 4x

OREGON WINE MONTH 
WINE WEEKEND GETAWAY
 
A Lead Generation Campaign and
sweepstakes to win a wine weekend in
2023 for four people.  

DETAILS 
Run Dates: April 1, 2023- May 31, 2023 
Winner Selected: June 1, 2023 
Redemption: 2023

MARKETING PLAN: 

PACKAGE INCLUSIONS 
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EARNED  &  ORGANIC  MEDIA  
 
JANUARY  -  MARCH 2023  


