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I'ransient I.ﬂdgmg I'ax

OCT BE1EEXN
$141.4 K

$146.2 K
$150.6 K

NOV BEi:yX=]%
$140.6 K
$137.7 K 2023

$1 30.7 K NOTE: 2020 NOT

SHOWN DUE TO COVID

DEC BEE1EY
$115.7 K

$105.4 K
$100.4 K
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Tourism Trends

2019
2021
2022
2023

PRE-COVID
VS.
2023

2019
2021
2022
2023

PRE-COVID
VsS.
2023

OCCUPANCY

0O NOTE:
'7 /b Q2 DEMAND UP 1.5% YOY
Q2 SUPPLY UP 2.9 YOY

TLT REVENUE INTERMEDIARIES

$64K

E73K

+24% +60%

NOTE:
COLLECTION STARTED
OCT 2020
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Medford Market Visitation Q2 Souree:

A
C /] 2.
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Advertising Report
'

TRAVEL
SOUTHERN
OREGON

CHEART OF THE HODUE=

- FOUR SEASONS
INFINITE ADVENTURES

etontirg W spring’s yiorint biocms bwigoraty you.

ROCUE WALLEY BUCKETLIST

8, Medford, Qregon
WS TraensAacthey ¢ o

o Zord ek Sps irmrrrwe offer biting ewperisaces b fhe Rogos Videy A
U gl G Crmte L - DR Sy MU AT - RReiors L oo B
e worsren wed Wiy sweris Fal dsdage Hikew smiong
e Tasse Rocha ard Aoy AnA Peak ofler gfferest vamisgs poavis of the waley

Dbl i) chcible—griid wises i e denaonga! grkde e s vitppchi o -
ey W i ALSQALTE rEmed T regnn an i Toe & Gishad Wi
Duwptivndices, [ npabascn The winrcm of S Rcgus Yaday df e of B
o™ Favtea 10, 13 = 14, whech marmed Sonsef Magarne 20770 At
Fina? Acwaritures & [ ajucnalion

BECOME HEARTRE
A VOLUNTEER! o ROGUE

. OCT.13+14 I BIGH UF TODAY £y ,'._ 'F

BECOME A
VOLUNTEER

OCT.13+14

ROGUE VALLEY WINE PASSPORT
Unlock now adventures taday!

DOWNLOAD TODAY

Unlock exclusive wine country ofiers]

—W WHNLOAD TODAY
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Advertising Report
L

CAMPAIGNS RUNNING

« KOIN TV “Eye on Rogue Valley Wine" campaign (see below)
» Expedia Direct Booking Campaign (results on next page)
Portland Monthly E-blast

The Oregonian - Fall & Winter Adventure List

KOBI - TV (Heart of the Rogue Festival)

Rogue Valley Times (Heart of the Rogue Festival)

KOIN-TV CAMPAIGN

2M 746K 125K

DIGITAL SOCIAL

HOLIDAY GIVEAWAY CAMPAIGN

ENTER TO WIN .
A $100 GIFT CARD

o a local businesd- 93 3 1 8 5 5
:- g SO winnars will be selected ‘- : -.: ,
L 1y ~

LEADS GENERATED ENTRIES

OREGONIAN 2023 ADVENTURE LIST

1L.SM 3,775

IMPRESSIONS CLICKS

WWW.TRAVELMEDFORD.ORG 7



Advertising Report
L

@ Expedia M Howlscom Vrbo ** travelocity

2 Expedia

REPORT SNAPSHOT

hetwire FREITE ebookers Cheaplickels

Cai & Expedia Cruises weot{ 3 t]"i'.-':*.gﬂ

$podiagro’  performance Summary For Travel Medford

/5 I

@ -~ @ x
(] U Y - = (&

$46.9K 1.4M 2.8K 0.20% 8.0K $937.4K 20.0
Attr. Ad Spend Iimpressions Clicks CTR Room Mights Gross Bkg § ROAS
POS Summary
::::‘rm AtTr, Rd Spend § Emprlidbong Chicikd CTR Grost Bkg ¥ R MNighti ADR ROAS Byg LOS
Eapadia Us ¥ ITL AB3 528 521 D.11% F2a00 15465 izZz 259 1
ExpediaPius US 523721 A84 40 1582 0/33% 272 2502 a 13 z
Hiotals com WS L1355 LE {15t e 1493 40 5 F
Grand Total 00,947 1,387 089 2875 [ $HITH 1,960 118 200 2
oxpediagroup’  copyersion Insights For Travel Medford
rrrl  Travel Window (Days) XTp Package or Standalone 22 Person Count
52 4% 53 e BB 5
g
H 3 -
;'h by >y
1.48%
| Trip Duraticn (Days) < "> Hotel Star Rating
18 &%
15 1 oo
)] * inclisdes Bookings Fesulting from On-site DEP

Report Period:  August 1, 2023 to January 31, 2024

T et s The rfarmmtion rordseed wifhis i docomand s oan e sod propreiscy i §opelia F ey o e dcpiicried o dviribotbed bs sy b ety ot pror st meeest S Dpedie by ot ue iy prosbe
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Press Relations Earned Media

H IGHLIG HTSThrc-ugh 2023

88 85M+ SIS50M+

MEDIA MEDIA ADVALUE
PLACEMENTS IMPRESSIONS EQUIVALENCY

SHARE OF VOICE

Travel Ashland Travel Ashland Discover Klamath
159% 6% 12%

~ Visit Grants Pass

49%
Travel Mediford April -
50% December
2023
Discover Klamath
31%

Travel Medford
T7%

Travel Medford has seen a +27% increase in
Share of Voice when compared to regional competitors.

TRAVEL WITH
WORDS CONFERENCE

Travel Medford conversed with 25+
journalists at Northwest Travel & Life —

Magazine's Travel Worth Words _
Conference in November.

NORTHWEST unﬁou Luxe

PENNLIVE
bl -Newirs

WWW.TRAVELMEDFORD.ORG g



Event Promotion Community Partnership Grant

Travel Medford - Event Promotion Tracking

FY 2023-24

Community Partnership Grant Fund (812.6)

Event Date

October 2023

2 July 2023 ) $500 LS00 Sports & Qutdoors
3 Southern Oregon Golf Championships September 2023 &1 S1.800 82800 | Sports & Qutdoors
- Rogud Rotary Pickicball Fest SEtEMbET 2043 £l £1.000 Sports & Dultdoors
5 Wine Experience August 2023 ¥, $10,500 S13.000 Wirse & Boor

[ rian Performances 25 £5.000 Conora

7 MHorthwest Seasonal Farmeworkors L1400 1400 e

8 | Westemn Intergovernmental Child Suppornt Engagemant Counc 212 212 Conera

E] lath Annual Mayors O Conera

0 Thursdarstneck Custor S0 Concta

1 y Ra Q Sports & Qutdoors
12 Fall 2023 Mediord Citizen A 50 Canera

13 The Rogue Mamathon ' 83570 53,570 | Sports & Outdoors
T Bixos N Brows 5200 50 $200 5200 Sports & Outdoors
15 Southan Onegon Conholé Classic 20 $2.500 $2.500 Sports & Outdoons
16 Winter Wonderland at Hanbe m Docomiber 2023 500 g124 £162= Senerd

17 Winter Lights Fostival Decemiber 2025 $7.000 $7.000 Do n

18 Chost Trog Invitational - SO Classic & Culinary Foast Juna 2024 &0 Sports & Outdoors
19 King of thd 100 TOWmamant (Y HOCKEyY ASSn) January 2024 51,000 3539 31359 SPOMS & Outdoors
20 Bogue Wiord Music My 2024

i Rogue Comic Con

22 Rogue Valley Farm Tour

TOTAL

Lithia & Driveway Fields Support (826)

Event Date Savarded

Event
Classification(s)

S5.000

Octobar

o8 P

Sports & Qurdoors

Event Name

Event
Classification(s)

A Hcan Cormneld OngamZation Ondgan My o $3.500 SPOrTS & Ouldedns
Regue X Grand Opening Celabation £4.000 Cencra

L2 L

47th Medtord Rod & Custom Show

W
(=]

Canara

TOTAL

Cencral ) 15,500 81535 12035
Downtown 4 $15.000 S0 $73502
Sports & Outdoors n : 43,059 $21,629

Wine & Beer

$13.000

TOTAL

EVENT CALENDAR IN Q2

207 EVENTS

WWW.TRAVELMEDFORD.ORG
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Event Promotion Heart of the Rogue Festival @

HEARTSE AIEHET , a1
R o U E To elevate awareness around Medford .
& the Rogue Valley to locals and "oy

tourists alike by showcasing
downtown Medford and gmall .
business through the passion, talents -

and experiential opportunities of our’ =
l o 6 Z 5 artists, musicians, makers and growers -

of the region.
EXHIBITORS COMMUNITY PARTNERS -

1

6.7K SATURDAY

SR TOOuEL vy

z TASTING E TOTAL TOTAL VISITORS
A OPTIONS . RIDERS [ 4 RUNNERS 4.7K FRIDAY &

Zz o

E o

23 STATES
l REPRESENTED

L -,_;_;1 off T
b * " e |
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