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TRANSIENT LODGING TAX

JULY - SEPTEMBER 2023

JUL BEIIYAY 4
$173.1 K
$164.9 K
$178.4 K

AUG BRIIeX7 1
$211.7 K

$198.7 K 2023
$.I 8 6,2 K NOTE: 2020 NOT

SHOWN DUE TO COVID

SEP BRIV
$165.5 K

$177.4 K
$156.9 K
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TOURISM TRENDS

JULY - SEPTEMBER 2023

2019
2021

2022
2023

PRE-COVID
VS.
2023

2019
2021

2022
2023

PRE-COVID
VS.
2023

OCCUPANCY

NOTE:
'2% DEMAND UP 4% TO 2019
SUPPLY UP 6% TO 2019

TLT REVENUE INTERMEDIARIES

$93,299

$105,337

+47% +17%

NOTE:
COLLECTION STARTED
OCT 2020

WWW.TRAVELMEDFORD.ORG 4



pieoqyseq
Builioday
|esianiun dojanaq L

%ST

ue|d

uonREdIUNWWOD

%0 A1snpuj 81noax3
g dojanaqg ‘9

uonesnp3
Ajunwwod
2 |eulIalU|
1o} sjuauwinsog
BuipieoquQ
aeald ‘g

%08

siueln a|qejleAy
uo azijeyuded ‘4

%001

A elpaN
BuisiiiaApyY

%9T
a@1elodiodu| ¢

wieiboid Jjeapp
%0 pue.ig puedx3 ‘'z

Buiuue|d

%L9 oi6a1ea1S az|jeuld T

STVOD JI931Vils

‘uoneziuebio uawabeuey
uopeunsag 1sngol e Jo ajod ayl ianoge
AJUNWIWOD Y3 pue siap|oyayels
2}e2nps 03 s821nosal pue s|oo)}
3N ‘saoinos anuanal ajgqeuleisns

pue wisl-buo| BulAysianip
Aq uonezjuebio a|gels e dojanag

ALITIEVNIVLSNS
TVNOILVZINYOYO

®

a3isndo0d4d ATTVNUILNI

J3AVHL

uoneunsag
Bulwos|app
e 191504
%0 01 saiunyoddo
Aigissa20y
'8 130 S2UeApy

sdiysiauiied

' SH0J43

uonelioge||od
|euolbay aaun *

Y%LEE

weiboid
w.12]0H INOA Moud

%6t 21e21pUAs g

dojenaq Jaymind *

saniunyoddo
uollealday/silods
%0 asealdu] 0} IS0S
yim diysisuiied

abelana *

pueiq
punoibiiods inoj

%0S y6noiy3 wsunoj

£

suiods @1eAs|3 ‘T

SNLv1is

‘sanuan pue s3onpoud ‘swesboad

STVOD J1D31vils

paje|ai-wslino) o|6ajells asueApe

13y31iny o3 uonelogejjoos jauyled
panoiduwll 10} 1ISUSAUOD E SE 3AISS
pue jeadde uoneusap anocidwj

1ANIWNdOT3IAIA
NOILVNILS3a

2in1onas
Jusweabeuep

A1ojuanu|

%0 5 Aemeanin
a1eald

wsl@AIIS4

%0 anboy ay3 jo
1eaH puedx3y

sjuang
Ajunwwod

%0 210
le @ouUssald

e aneH

siuan3z Bunsix3

%0 8 MaN a10wWoid
B 2indas
SNLvls SIYO0D DID3l1lvdls

‘siajaneny 1ybiulano
pue fep yioq 10} saiinlloe apjacid
PINOM 1BY] SJUSAS MBU 12EB111E
03 10/pue sjuass Bunsixe puedxs
03 Joddns juaaa pue skemeanib
‘uonowoud ybBnolyy sousiadxe
JO}ISIA ||e4BAD BY] BoUBRYUT

NOILOWOUdd
AN3I A3

®)

abeubis
BulpulAep
ayepdn ‘v

%0%

swelboid
uawabebuy
loysiA puedx3y g

%ET

X anboy

je J93ua)
uoneuwoju|
10)SIA uado ‘2

%S¢

slajua)

uonew.oju|

101ISIA O
oljjei] aseaidu| T

%0¢

STVOD D1931Vils

b4 .m...o_umm.o_
1uiodyosnol y6iy 1e swieiboud
BuiBebua pue Apuaiyy ybnoiys

4 Si3]anel Yum Bunoauuos
Aq seoualiedxae peloadxsun
pue Bunioxe ‘suinuab sieasd

S3IDIAU3S
HOLISIA

a3asndod ATTVNY3ILX3

spung 11 Jjo asn
iseg sulwiaieg
0] SS2UBAII284T
BuisilisApy

® Yoleasay

%0S

18Iy 3I2NPUOD 'S

pueiq ,,ahboy
ay3 Jo 1eaH
%0 a1 Jo ssaualeme

asealdu| ‘4

Jepuajed
|ero3p3

%91 B WU

e dojensq ‘s

ABayens
suone|ay 2liqnd

%00T

juswa|dw| ‘g

U0
alnysouig

%02 8 9pIND

Jousip @1epdn T

STIVOD D1931vils

'S10}|SIA PUB 51S14N0}
ains|s| 1YBiuiano 1oy puewsp
Bulsealdul Je pawlie sjauueys

Bunaxiew pue Buisiianpe
snolieA ybnouyj uojzeunysep
J9lweid e se piojpa jowoid

NOILOWOUd
WSIRINOL

s[e0r) 21821811§ 97-€£707

WWW.TRAVELMEDFORD.ORG



MEDFORD MARKET VISITATION

JULY - SEPTEMBER 2023

SOURCE: DATAFY

11l Overview
@ 409,670 Trips

11l Trends Overview

& 815,015 Days

B8 815,015 Days

® Medford-Klamath Falls

Daily Visitors Trend

-

g

8 T

¥

T o

4

Top Clusters Cluster » | &> |
Ledging 188,054
Outdoar 139,582
Buket List 51,727
Wineries & Broweries 49,153
—
Sparts 15,589
Downtown 17.643
—

& i

Visitor Days by Length of Stay
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313,733 Visitors

@ 409,670 Trips
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Washington 3515 2
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PRINT ADVERTISING REPORT

JULY - SEPTEMBER 2023

NORTHWEST

1859 The Oregonian

Oregon’s Magazine

B THE SOUL OF CENTRAL OREGON

Magazine

HEART OF THE ROGUE-

TRAVEL
SOUTHERN
OREGON

EXPLORE THE BOUNTY OF THE
HEART OF THE ROGUE™

From outdoor rafting adventures to baing
named one of the top 5 global wine

regions rld by Wine Enthusiast,
Madfard has you coverad,

Maximize your adventure when you
Travel Medford.

@travelmedford

HEART OF THE ROGUE™

FOUR SEASONS
INFINITE ADVENTURES

Lot summers melodios inspire you, fall's wine delight you,
winzer's adventures thrill you, and spring’s vibrant bloems Invigerate you.

EXPLORE THE BOUNTY OF THE
HEARTOF THE ROGUE"

Lat Madford ba your lsunchpad for sampling sverything the Rogus Valley has to offer.
From the Rogus Creamary being honcred with the ttle of "Warld's Bast Cheass”
eapthvating farms, and Baing named ane of the Lap S global wine regisns
in tha werid By Wine Enthusiast, Medford has you covered.

wEant or tHe aosur.  @TRAVELMEDFORD | WWW.TRAVELMEDFORD.ORG

WWW.TRAVELMEDFORD.ORG 7



DIGITAL ADVERTISING REPORT

JULY - SEPTEMBER 2023

CAMPAIGNS RUNNING

e KOINTV “Eye on Rogue Valley Wine" campaign (see below)
Expedia Direct Booking Campaign (results on next page)
Portland Monthly E-blast
The Oregonian - Fall & Winter Adventure List
KOBI - TV (Heart of the Rogue Festival)

Rogue Valley Times (Heart of the Rogue Festival)
KOIN-TV CAMPAIGN

TV

1.99M 294

IMPRESSIONS SPOTS

DIGITAL

746K 675

IMPRESSIONS CLICKS

j) Evewaay Northwest

SE KOINEG &

Paid Partnership - &

2 Ou r Sponsors at M d shares all the
We take you on a trip through Rogue Valley's citing details bo nn.e p oming Hcarl f
namesake river, rolling hills, sky high plateaus the Rogue Festival happening October 131th -
Dctober 14th at Pear Blossom Park in

and a wine country like no other, vt Medford.

125K 7.3K

KOIN &

IMPRESSIONS ENGAGEMENTS

WWW.TRAVELMEDFORD.ORG 8



DIGITAL ADVERTISING REPORT

JULY - SEPTEMBER 2023

EXPEDIA REPORT SNAPSHOT

§ Epodic [T Virloes " rmvelacity
- hetwing ERETT ebookers Choaglickets
[=) I group-
gxpediagrolp”  parformance Summary For Travel Medford Bipisinrr il s
S~
J ?[ O @ = /_é @
C ) =
$15.8K 446.2K 1.1K 0.24% 3.3K $418.9K 26.5
Attr. Ad Spend Impressions Clicks CTR Room Nights Gross Bkg $ ROAS
POS Summary
zi:::y Ees Attr. Ad Spend $ Impressions Clicks CTR Gross Bkg $ Room Nights ADR ROAS Avg LOS
Expedia US $2,378 118,895 136 0.11% $101K 783 129 42.6 i
ExpediaPlus US $7.591 152,847 535 0.35% $100K 814 122 13.1 2
Hotels.com US $5,842 174,507 390 0.22% $218K 1,735 125 37.3 2
Grand Total $15,811 446,249 1,061 0.24% $419K 3,332 126 26.5 2
expedia group : =
gxpeciagrolp”  conversion Insights For Travel Medford
ﬁ Travel Window (Days) ‘T‘— Package or Standalone Person Count
62 6% . 99.0% 807 70.7%
. 100
2 ¢
@,
s
& 12.9% 22.5%
80%  72%  B.8% 20
1.9%  pgag .
m B8 ac B2 8 o 1.0%
< i & & @ . ] ! tand. F
f'.;". N N
/]  Trip Duration (Days) }/\(‘ Hotel Star Rating
=/
Hote 44.8%
85.6%
32.2%
5( 21.9%
12.1%
0% 2.0% 0.3% 0.2%
» * Includes Bookings Resulting from On-site DFP Report Period: August 1, 2023 to September 30, 2023

This document and the information contained within this document are confidential and proprietary to Expedia. it may not be duplicated or distributed to aery third party without prior written consent from Expedia. Any other use is strictly prohibited.
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SEM & NEWSLETTER

JULY - SEPTEMBER 2023

What is Search engine marketing (SEM) is a form of internet marketing that involves the
promotion of websites by increasing their visibility in search engine results pages
SEM? primarily through paid advertising, usually Google.
CLICKS IMPRESSIONS COST PER CLICK TOTAL SPEND

28K 3.9M $0.36 $10K

Travel Medford Crater Lake National Park | Free Visitor Guide
Impressions Clicks = Impressions Clicks w Impressions Clicks «
1,547,626 11,809 1,370,775 10,593 942,786 5,186

NEWSLETTERS
JULY NEWSLETTER PERFORMANCE

Sant Open Rote Click Rate
% 1.4%%

21730 37.5% 4%
Opens licks
Sent 2730 Did Not Gpen 12683
nnnnnnnnnnnnnnnnnn ibed
Successhul Deliveries 20303 Spom Reports
Dasktop Open Parcentage 959%  Maobils Open Parcemtage 41%

AUGUST NEWSLETTER PERFORMANCE

Sent Chpen Rate Click Rote
% 1.2%
27669 38.5% .2%
Opens 9656 Chicks
Sent 27669 Did Mot Open 15400
Bounces 2613 Unsubseribed
Success| ful Deliveries 25056 Spam Reporti 12

Desktop Open Percontoge 616G Mobile Opon Percontoge 3.6% OREGOM WINE EXPERIENCE

WWW.TRAVELMEDFORD.ORG
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PRESS RELATIONS

EARNED MEDIA
JULY - SEPTEMBER 2023

HIGHLIGHTS

EXPLORE OREGON'S PREMIER WINE

DESTINATION WITH ROGUE VALLEY WINE

' PASSPORT : 67 15M+ $140M+

Many travelers might be surprised to learn Medford, Cregon, features

one of the most diverse and exciting wine experiences in the world. Now,

visitors ean both enjoy the reguonond further immerse themselves in wine

country with the Rc sort, @ meobile program created

by Tre 1fe
d;';cwer the region and its many wineries.

By visiting Medford's more than 20 select wineries, guests con collect M E D IA M E DIA AD VALU E
points, unlock exclusive prizes and delve into the beautiful landscapes PLACEMENTS IMPREssIoNs EQU IVALENCY

and cultural attractions of Medford, Even better? Select wineries also

. This program allows wine lovers to easily enjoy and

offer discounts on purchases and tastings within the mobile passport for

visitors when they check in.

» */ THE TRAVEL

10 Medford, Oregon Hotels To Stay At This Fall And
Embrace The Autumn Splrlt

it i B core ar v bstle ey b e L i Tl han wish i vl b wrmdon sl Mexiton d, O e

Travel Ashland
15%

Visit Grants Pass
Travel Medford REGION 16%
48% SHARE
OF VOICE

Discover Klamath
21%

PENNLIVE
Patviot-News

ROGUE VALLEY WINE PASSPORT

5W eonducted outreach surrounding Travel Medford's Rogue Valley Wine Passport, targeting wine and travel enthusiasts.

5W secured 3 media placements totaling over 60,000 media impressions in outlets such as Trazee Travel, Rovology
and Eve’s Wine 101.

FOOD & DINING
Upcoming festival touts Oregon wines and a full
view of solar eclipse

lE[]Ir‘IeIOI
mmmmmli Travel Meiford Uses Rogus Vasley Wine
: : . vty
el T R
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EVENT PROMOTION

JULY - SEPTEMBER 2023

Travel Medford - Event Promotion Tracking

FY 2023-24

Community Partnership Grant Fund (812.6)

Grant Funds In-Kind Total Event
= SUIiE SUIELni Request | Awarded Amount Support | Classification(s)
1 Heart of the Rogue Festival 2023 October 2023 445,000 $20,618 $20,618 Downtown
2 Sasguatch Open Pro Am July 2023 $1.000 $1,000 $500 $1500 | Speorts & Outdoors
3 Southern Oregon Golf Championships September 2023 $1,000 $1.000 $1,800 $2,800 Sports & Outdoors
4 Medford Regue Rotary Pickleball Fest Septernber 2023 %1000 £1,000 3,000 | Sports & Outdoors
5 Oregon Wine Experience August 2023 $5,000 $2,500 $10,500 £13,000 Wine & Beer
& Craterian Performances July 2023 $5,000 £5,000 $5,000 General
T MNorthwest Seasonal Farmworkers July 2023 MN/A N/ £1,400 $1.400 General
8 | Western Intergovernmental Child Support Engagement Council| August 2023 MR NfA %12 %12 General
9 l4th Annual Mayors United (Access) August 2023 M/A N/A General
10 Thunderstruck Custome Bikes August 2023 NS NiA General
Ll Trail Blazers Rip City Rally Event Septermber MA N/A Sports & Outdoors
12 Fall 2023 Medford Citizen Academy September NiA M/A General
TOTAL $58,000 $31,118 $14,212 $45,330
Lithia & Driveway Fields Support (826)
Grant Funds In-Kind Total Event
i EVENCTag Svenriare Request | Awarded Amount Support | Classification(s)
1 2023 Medford Fall Classic October 2023 %5000 25,000 25,000 Sports & Qutdoors
2
TOTAL 45,000 $5,000 %0 45,000
Rogue X Support (812.62)
Grant Funds In-Kind Total Event
= mESRER EESREL Request | Awarded Amount Support | Classification(s)
1 American Cornhole Organization Oregon Major February 2024 £3,500 $3,500 $3500 | Sports & Outdoors
2 Rogue X Grand Opening Celebration January 2024 %4,000 4,000 $4,000 General
TOTAL $7,500 $7,500 $0 $7,500
TOTAL EVENT PROMOTION (812.51)
GCeneral 7 $9,000 £9,000 31,412 $10.412
Downtown 1 $45,000 $20,618 £20618
Sports & Outdoors 6 58,000 $11,500 $2,300 £15,800
Wine & Beer 1 45,000 $2,500 %10,500 $13,000
TOTAL 15 $67,000 $43,618 $14,212 $57,830
+90% YOY
WWW.TRAVELMEDFORD.ORG 12




