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Transient Lodging Tax Travel Medford 25% share

$82K
$101K
APR Bl
$112K

$88K
$118K

MAY B 2024
$.I 32 K * NOTE: 2020 NOT

$_I 20 K SHOWN DUE TO COVID

*RECORD FOR THAT
MONTH

$66K
$126K

JUN BRI
$144K

$152K
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Tourism Trends W

OCCUPANCY

2019
2021
2022

2023
2024

PRE-COVID
VS.
2024

2019
2021
2022

2023
2024

PRE-COVID
VS.
2024

+25%

TLT REVENUE

+63%

NOTE:
o Q4 ROOM DEMAND
'2 %0 +3% FROM 22-23

INTERMEDIARIES

$67.2K

$72.2K

$76.8K

+40%

NOTE:
COLLECTION STARTED
OCT 2020
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Medford Market Visitation Q4

Source: Datafy, LLC 2

o N
TOTAL TRIPS VISITOR DAYS
.
M 548,918 Trips £ 1,082,149 Days
p vy
&
AVG LENGTH OF STAY
@ 2 Days
p vy
Cluster Visitation Visitor Days by Length of Sta T
Cluster Share of Visitor Days hy gt Y State Visitation
City 51.5% Slade Waitor Dlays
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O Califarnia 27063
Qutdoar 7.94% s
-_——
Washingran 107, Thd
Sports 4.46%
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Advertising Report

101

THINES TO D@ °©

1859 1889

WEART OF THE ROSUE™

Enter ta Win a

WINE COUNTRY

GETAWAY : 3 When visiting Crater Lake, let Medford be your launchpad. fV],Z '(,é,;ﬂl“(fr"rf’
S ooy :

to the Rogue Vallay [E7EY Discover our world-class wine region, unparalleled outdoor adventures,

: and premier live performances, all within 90 minutes of Oregon's only travelmedford.org =
@travelmadiord | travelmedford.org national park. @traveimedford m

HEART OF THE BCaUE™

Named a Top Global Wine Destinarion by Forbes and Wine Enthuosiase

MEDFORD, OREGON

Lat Madford bo yeur launchpad far
aampling everythlng the Aogus Valley hat te sfier.

Lt Mediond b youdi liune P . :

wverything the e Valley has be oHer. E - e Mt A e Ak e S et R e
B L R T e —— "

giraveimeion | traveimedtard.arg b b i s el e e e e S

[ Y n———— o Wi el erd | Lsvaline dtatd g

e i e e e
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Advertising Report W

CAMPAIGNS RUNNING

o Travel Oregon Summer Seasonal Email Blast - 126K subscribers

o Expedia Direct Booking Campaign (results on next page)

e Portland Monthly Spring Campaign - Rich media display, sponsored content, e-blast, e-
news, social media (see results below)

e The Oregonian - Performance Display Ads (see below)

e Media: Hosted “Accessibility-focused” travel writer FAM trip & 2 Social Influencers

e 101 Things To Do - digital leaderboard

e Southern Oregon Magazine - digital leaderboard

gt wwf;gg'uﬁ;{“v PORTLAND MONTHLY

Win a Rogue Valley
Wine Country Getaway

L SPRING CAMPAIGN

520K 7,247

IMPRESSIONS CLICKS

WINE MONTH GIVEAWAY

)

T
o 7§ RO
5,300 88% 50 regor
9 o Wine (t::lﬂ;'nu-_\-
LEADS OUTSIDE STATES ion
GENERATED JACKSON COUNTY ENTERED Cinary ddvemtare swans

SUNSHINE
ANDAMWINE

2.6M 21.6K

IMPRESSIONS CLICKS
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Advertising Report

= ‘Expediu M Howels.com Vo ¥+ travelocity
2 Expedia

REPORT SNAPSHOT

hetwire CREITZ ebookers Cheaplickets

Ca & Expedia Cruises wot() trivago

gpediagrouP”  parformance Summary For Travel Medford

¥ media solutions

% ] N & = 4 &

\

$74.9K 2.2M 4.4K 0.20% 12.8K $1.5M 20.3
Attr. Ad Spend Impressions Clicks CTR Room Nights GrossBkg $ ROAS

POS Summary

:i:::y POS Attr. Ad Spend $ Impressions Clicks CTR Gross Bkg $ ROAS Avg. Daily Rate  Avg. Length of Stay Room Nights
Expedia US $13,430 671,508 659 0.10% $348K 255 5123 2 2828
ExpediaPlus US $37,145 756,892 2,525 0.33% FA40K 11 5110 2 3999
Hotels.com US $24,354 759,384 1,234 0.16% 733K 30.1 $122 2 5,996
Grand Total $74,929 2,187,784 4,418 0.20% $1,521K 20.3 5119 2 12,823
expedia group . <
poclagroup”  Conversion Insights For Travel Medford

Travel Window (Days) ;  Package or Standalone .* o ) Person Count
55.4% G 58.5% 66.8%

£

2 40

-+

s

]

£ 13.6% . 22 8%

7.5% 6.7 -3 = A M
2 3. 5% o 10.4%
o ) e 1.5%
- & " s .
P . N A
([fy)  Trip Duration (Days) '\L{' Hotel Star Rating
Hoke 42 1%
B4 8%
siin . i
16:0%
12 5% 7%
1.7% - 06% I i 0.1%

)} * includes Bookings Resulting from On-site DFP Report Period: August 1, 2023 to May 31, 2024
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Event Promotion Community Partnership Grant Page1

Travel Medford - Event Promotion Tracking

FY 2023-24
Community Partnership Grant Fund (812.6)

o S Ll nﬁ:::n ﬁfl;lar::l:d 4:.:1':1:; s::t:;n Chsslﬁcatmmhn[s]
1 Heart of the Rogue Festival 2023 October 2023 Event Host 72,242 £72,242 Downtown

2 Sasquatch Open Pro Am July 2023 $1,000 $1,000 $500 $1,500 Sports & Outdoors
3 Southern Oregon Golf Championships September 2023 $1,000 $1,000 £1,800 £2,800 Sports & Outdoors
4 Craterian Theatre Septermber 2023 $5,000 $5,000 45,000 Diowntown

5 Medford Pickleball Fest September 2023 $1,000 $1,000 $1,000 Sports & Outdoors
(5] Oregon Wine Experience August 2023 $5,000 $2,500 $10,500 £13,000 Wine & Beer

7 Northwest Seasonal Farmworkers July 2023 Danation $0 $1,400 $1,400 General

B | Western Intergovernmental Child Support Engagement Council August 2023 Donation $0 $12 $12 General

9 14th Annual Mayors United [Access) August 2023 Donation $0 General

10 Thunderstruck Custom Bikes August 2023 Donation $0 General

m Trail Blazers Rip City Rally Event Septemer 2023 | Danation %0 Sports & Outdoors
12 Fall 2023 Medford Citizen Academy Septemer 2023 | Donation %0 General

13 The Rogue Marathon October 2023 %3,500 $3,570 $3,570 Sports & Outdoors
14 Bikes M Brews October 2023 3200 %0 £200 $200 Sports & Outdoors
15 Southern Oregon Cornhole Classic Movember 2023 $2,500 $2,500 $2,500 Sports & QOutdoors
16 winter Wonderland at Hanley Farm December 2023 $4,000 $1,500 $1,500 General

17| Ghost Tree Invitational - Southern Oregon Classic Culinary Feast June 2024 £5.000 $3,200 $1,800 $5,000 General

18 King of the Ice Tournament (RV Hockey Assn.) January 2024 1,500 1,000 $559 $1,559 Sports & Qutdoors
12 Rogue Valley Farm Tour July 2024 £1,000 $0 $347 $347 General
20 Medford Open Streets May 2024 %0 $0 $500 $500 Downtown

21 Southern Oregon Motorsports (Speedway) March-Sept $5,000 $5,000 $5,000 | Sports & Qutdoors
2 Medford Rogues / Know Your Role Night Summer 2024 £1,000 £1,000 $1,000 Sports & Qutdoors
23 Southern Oregon Pickleball Assaciation (SOPA) May & June 2024 $275 £275 $275 Sports & Qutdoors
24 Heart of the Rogue 2024 [/ End of the Finish Line October 2024 Event Host L4475 $4,475 Downtown
25 Southern Oregon Sports Commission Golf Tournament May 2024 £2,000 546 $2,493 $2,539 Sports & Qutdoors
26| Ashland Folk Collective Summer Concert Series (In Medford) May 2024 £3,500 1,000 $1,000 General
TOTAL $42,475 £106,308 £17,618 $126,418
Rogue X Events (812.62)

# Event Name eveneats | Cront [ Funde T inind [ Total T Event
1 Arnerican Cornhole Organization Cregon Major February 2024 $3,500 $3,500 $3,500 Sports & Qutdoors
2 Rogue X Grand Opening Celebration January 2024 4,000 $4,000 $4,000 General

3 47th Medford Rod & Custorm Show April 2024 £2.500 %2500 $2,500 General

TOTAL $10,000 $10,000 $0 $10,000

TIMEFRAME: JULY 2023 - JUNE 30, 2024
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Event Promotion Community Partnership Grant Page 2

Downtown Events (812.63)

' Svant Nams Svant Bute n':qm:ats: A':::r;:d .:.Tn'g::t smﬁn cnasmthn(s}
1 winter Lights Festival December 2023 8,000 $7,000 $7,000 Downtown
2 Third Friday's - Downtown Medford Association April & May 2024 $1,500 $2,500 $150 $2,650 Downtown
3 Rogue World Music May 2024 22,000 $3,000 $2,000 $5,000 Downtown
& Rogue Comic Con May 2024 £5,000 $4,000 $4,000 Downtown
5 Pear Blossom Festival April 2024 $3.500 $3,500 $3,500 Downtown
& Rogue Valley YMCA - Pear Blossom Run April 2024 $2,500 $2,500 $2,500 Downtown
=5 Grub Quests LLC- Restaurant & Food Truck Crawl May 4th 2024 1,800 $2,500 $2,500 Downtown
TOTAL $24,300 $25,000 $2,150 $27,150
Lithia & Driveway Fields Events (826)
z BT N Baent Bute niqm:atst A'::':r::.d .:;Tnlﬂsr?t S::t:;n cm;lﬂcmmmlon[s}
1 2023 Medford Fall Classic October 2023 $5,000 $5,000 45,000 Sports & Outdoors
2 Rogue Memorial Challenge May 2024 $5,000 $5,000 $5,000 Sports & Outdoors
TOTAL $10,000 $10,000 $0 $10,000

TOTAL EVENT PROMOTION (812.61)

General n £20,000 £12,200 $3,559 $15,759
Downtown n $29,300 $106,7117 $2,650 £109,367
Sports & Outdoors 15 $32,200 $29,891 $5,552 $35,443
Wine & Beer 1 £5,000 $2,500 $10,500 $13,000
TOTAL 38 $86,500 $151,308 $22,261 $173,568

NOTE: DOWNTOWN EVENTS FROM EXTRA $25,000 FROM
MEDFORD CITY COUNCIL COMMUNITY INITIATIVE FUND

EVENT CALENDAR IN Q4

825 EVENTS
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