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Tourism Trends Q3 2023-24: January to March
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Tourism Promotion
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Event Promotion
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Destination Development w

 EVENT SUPPORT

- SR ! g = - x——— G - - e 2
!  ow A g w N C S IG
= S = e
v v p— * A ON*
. - N \“\ :
; e i - OR: &
< —\ = g Y o

Huddle Up Group

a
SPORTS

EXPERIENCE

el et

=,

JAN 2025 - MARCH 2025 Q3 REPORT



7

g
o [
P o g







	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10

