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Transient Lodging Tax W

$74K
$63K
JAN $107K

$101K 2019
$96 K projected: $88Kk

$70K
$63K

FEB ik icle) 2024
$ 90 K NOTE: 2020 NOT

SHOWN DUE TO COVID
$ 9 4 K Projected: $84K

$52K
$107K

MAR Bafelel’e

$97K

$97K Projected: $114K
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Tourism Trends W

OCCUPANCY

2019
2021
2022

2023
2024

PRE-COVID
VS.
2024

2019
2021
2022

2023
2024

PRE-COVID
VS.
2024

TLT REVENUE

+46%

NOTE:

ROOM DEMAND +1.5%
'3% SUPPLY +2%

YTD FROM 22-23

INTERMEDIARIES

$48.5K

$50.1K

$52.5K

+55%

NOTE:
COLLECTION STARTED
OCT 2020
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Medford Market Visitation Q3 Source: Datafy, LLC W

Total Trips Visitor Days

Ii] 382,247 Trips B 818,786 Days

. - o -
~N ~
Avg Length of Stay o Unique Visitors
v . .
O 21 Days (= 127,439 Visitors
Cluster Visitation Visitor Days by Length of Stay State Visitation
City 66.82% Oregon 346,109
]
Lodging 18.42% California 208,755
S N
Sutdoor 4.01% ‘ Washington 84,319
cEE———
ﬁmerles & Breweries 3.09% - Arizona 25,672
=
Sports 2.82%
£ ® 1Day 428% @ 2Days 13% Texas 23,312
-
Diiiitoi 226% @ 3Days 738% @ 4Days 7.61%
™ 5Days 595% @ 6+Days 23.2% ﬁ"ada 19,616
Bucket List 1.98%
b Avg Length of Stay: 2.1 Days Florida 14,649
®
Idaho 13,532
]
Visitors by Day £l 9,906
Utah 8134
]
Tue 149% o — 3% North Carolina 6,431
| oz o5 oamn osth  — oz .
031% R
wed D oz O2% R Tennessee 6,319
088% 0.68%0.47% Sl ¥
1% 0.17% £
0.57% e
i D e o S oe oz
0.24% 04% 0-5%
s D 2 g Length of Stay by Top DMAs
0.36% DMA Avg Length of Stay Share of Trips
0 40K 80K 120K 160K
Spokane 2.4 Days 0.82%
Number of Visitor Days
Phoenix -Prescott 2.4 Days 1.85%
. Yakima-Pasco-Rchind-Knnwck 2.4 Days 1%
Length of Stay by Distance
Salt Lake City 2.3 Days 0.81%
Reno 22 bays 115 %
o 22.7% 24.49
s Bend- OR 2.2 Days 12%
Portland- OR 2.2 Days 13.07 %
8.7%
‘_5‘2% Los Angeles. 2.2 Days 4.2%
13.2%
Eugene 21 Days 10.09%
33.8% Seattle-Tacoma 21 Days 5.67%
50-150 miles 150-250 miles 250-500 miles 500-1000 miles Over 1000 miles
@®1Day ®2Days @ 3Days @ 4Days 5Days @ 6+ Days
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Adpvertising Report W

, EXPLQRE':::;;;; LAKE= bOIl appétit P 0r tln onTHL d
Hemispheres
Che Oregonian

THE ALA MAGATINE

— WIN AN —

OREGON
HEART OF THE ROGUE™ WI N E COUNTRY
VACATION

Your personalized wine
& culinary adventure awaits.

g st T PR R S e 3 ke HEART OF THE ROGUE™ ENTER NOW->
travelmedford.org | @travelmedford
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Advertising Report %

CAMPAIGNS RUNNING

e KOIN TV “Eye on Rogue Valley Wine" campaign (see below)
Expedia Direct Booking Campaign (results on next page)
Portland Monthly E-blast & Run of Site

The Oregonian - Performance Display Ads

Google & Social Media

- IKOIN = PORTLANDS

9I=1CAM | EYE ON ROGUE VALLEY WINE

3.2M 291

Spring 2024 Marketing Recap IMPRESSIONS TV SPOTS

WINE MONTH GIVEAWAY ORECON.

WINE COUNTRY
VACATION

f; £

’

LR N

’ o~
3 .

4,700 1,300 50

LEADS GENERATED ZIP CODES STATES

EXPLORE'OUTDOOR
WONDERLANDS" |

launchpad to -
Southern Oregon. | =

3.4M 1,600

EXPLORE "
IMPRESSIONS CLICKS
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Advertising Report

OExpediu # Hotels.com Vrbo *+ travelocity

A Expedia

REPORT SNAPSHOT "

Ca & Expedia Cruises wotl triv: '\go

iz

gpodiagroup’  performance Summary For Travel Medford

¥ media solutions

|
k.

] & = 6,
J n N S
$64.9K 1.9M 3.8K 0.20% 10.4K $1.2M 18.9

Attr. Ad Spend Impressions Clicks CTR Room Nights Gross Bkg $ ROAS

POS Summary

Di: POS
N::I:y Attr. Ad Spend $ Impressions Clicks CTR Gross Bkg $ ROAS
Expedia US $11.822 591,054 610 0.10% $304K 257
ExpediaPlus US $32,574 660,986 2,223 0.34% $357K 11.0
Hotels.com US $20,495 653,024 975 0.15% $565K 2786
Grand Total $64,890 1,905,104 3,808 0.20% £1,226K 189
expedia group : :
¥ e s Conversion Insights For Travel Medford
[__.“E’q Travel Window (Days) Package or Standalone _(\,_; Person Count
59.3% 1008 498.6% B67.7%
@
E
=
2
[
B
e
5 ..
£ %0 12.9% 22.3%
" (=1 s
7.1% 5.9% 6.5% 27% 5.2% 10.0%
0 [ ) oc o 1.4%
L Z T il f Package il
e Trip Duration (Days) - Hotel Star Ratin
( (M) rip Durati r Rati
(B) P y 0 9
41.0%
d 85.9% A0% P
1.2%
209 17.0%
7.7%
12.19
1.6% 0.4% : 0.0%
aay a
)} *Includes Bookings Resulting from On-site DFP Report Period: August 1, 2023 to March 31, 2024
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Event Promotion Community Partnership Grant

Travel Medford - Event Promotion Tracking

FY 2023-24

Community Partnership Grant Fund (812.6)

Page 1

w St o2l RE;TlTst A:uﬂrrl'dd:d P r?t smn massm‘m{s}
1 Heart of the Rogue Festival 2023 October 2023 | Event Host $69,242 $69,242 Dovwntown

2 Sasquatch Open Pro Am July 2023 £1,000 $1,000 $500 $1,500 | Sports & Outdoors
3 Southern Cregon Golf Championships September 2023 1,000 $1,000 31,800 $2,800 Sports & Outdoors
4 Cregon Wine Experience August 2023 $£5,000 $2,500 £10,500 $13,000 Wine & Beer

5 Narthwest Seasonal Farmworkers July 2023 Donation $0 1,400 $1,400 General

& | Western Intergovernmental Child Support Engagement Council|  August 2023 Donation $0 %12 $12 General

7 lath Annual Mayors United (Acoess) August 2023 Conation %0 General

8 Thunderstruck Custorm Bikes August 2023 Donation $0 General

] Trail Blazers Rip City Rally Event Septemer 2023 | Donation 0 Sports & Qutdoars
10 Fall 2023 Medford Citizen Acaderny Septemer 2023 | Donation $0 General

n The Rogue Marathon October 2023 $3,500 $3,570 $3,570 | Sports & Outdoors
12 Bikes N Brews October 2023 £200 $0 $200 $200 Sports & Outdoors
13 Southern QOregon Cornhole Classic November 2023 $2,500 $2.500 $2,500 Sports & Qutdoors
14 Winter Wonderland at Hanley Farm December 2023 $4,000 $1,500 General

15| Ghost Tree Invitational - Southern Oregon Classic Culinary Feast June 2024 $5,000 5,000 General

[ King of the Ice Tournament (RY Hockey Assn.) January 2024 $1,500 $1,000 559 $1,559 Sports & Outdoors
17 Rogue Valley Farm Tour July 2024 £1,000 $0 $347 $347 General

8 Medford Open Streets May 2024 20 $0 $500 $500 Downtown

19 Southern Oregon Motorsports (Speedway) March-Sept $5,000 %5000 $5,000 Sports & Cutdoors
20 Medford Rogues [/ Know Your Role Night Surmmer 2024 £1,000 $1,000 $1,000 | Sports & Outdoors
21 Southern Oregon Pickleball Association (SCOPA) May & June 2024 %275 $275 $275 Sports & Outdoors
22 Heart of the Rogue 2024 October 2024 | Event Host $3,585 $3,585 Downtown
23 Southern Oregon Sports Commission Golf Tournament May 2024 $2,000 $2,493 $2,493 Sports & Outdoors
24| Ashland Folk Collective Summer Concert Series (In Medford) May 2024 $3,500 $1,000 £1,000 General

TOTAL $36,475 $96,372 $17,618 $116,483
Rogue X Events (812.62)

2 EVentisame E¥SnEDaLS I::-T;t B m = s;-r;;lrt mmﬁﬁ::ttian{s]
1 Armerican Cornhole Qrganization Qregon Major February 2024 $3.500 $3,500 $3,500 | Sports & Outdoors
2 Rogue X Grand Opening Celebration January 2024 %4,000 $4,000 £4,000 General

3 47th Medford Rod & Custom Show April 2024 $2,500 $2,500 $2,500 General

TOTAL $10,000 $10,000 $0 $10,000

TIMEFRAME: JULY 2023 - MAY 13, 2024

WWW.TRAVELMEDFORD.ORG



Event Promotion Community Partnership Grant Page 2

Downtown Events (B12.63)

& el St ng:.:tst A\Fv:r:::d .‘I:;"lf::t s::::bln Clasmon[s]
1 Winter Lights Festival December 2023 $8,000 $7,000 £7,000 Downtown
2 Third Friday's - Downtown Medford Association April & May 2024 $1,500 2,500 %150 $2,650 Downtown
3 Rogue World Music May 2024 $2,000 $3,000 $2,000 £5,000 Drowntown
4 Rogue Comic Con May 2024 £5,000 %4,000 $4,000 Downtown
5 Pear Blossom Festival April 2024 $3.500 $3,500 $3,500 Downtown
& Rogue Valley YMCA - Pear Blossom Run April 2024 $2.500 $2,500 $2,500 Downtown
7 Grub Quests LLC- Restaurant & Food Truck Crawl May 4th 2024 $1,800 $2,500 $2,500 Downitown
TOTAL $24,300 $25,000 $2,150 £27,150
Lithia & Driveway Fields Events (826)
* Event Name Rvent Date Rg;::tsl s A s:::::ln Claslemon[s]
1 2023 Medford Fall Classic October 2023 5,000 £5,000 $5,000 | Sports & Outdoors
2 Rogue Memorial Challenge May 2024 £5,000 $5,000 $5,000 | Sports & Outdoors
TOTAL $10,000 $10,000 $0 $10,000

TOTAL EVENT PROMOTION (812.61)

$3.559 $15,75

Ceneral Ll 520,000 512,200

Downtown 10 %24,300 $97,827 %2650 $100,477
Sports & Outdoors 14 $31,200 $28,845 $5,552 $34,397
Wine & Beer 1 $5,000 $2,500 $10,500 $13,000
TOTAL 36 $80,500 $141,372 $22,261 $163,633

NOTE: DOWNTOWN EVENTS FROM EXTRA $25,000 FROM
MEDFORD CITY COUNCIL COMMUNITY INITIATIVE FUND

\u

EVENT CALENDAR IN Q3

511 EVENTS
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